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Introduction 
TRIMIT e-commerce consists of a suite of integrated portals designed to support different user roles 
and business processes across the value chain. Each portal serves a specific purpose while working 
seamlessly together with TRIMIT Business Central to provide a unified and efficient digital commerce 
experience. Below in this chapter is a description of TRIMIT e-commerce portals.  
The next chapters of this document describe all the features across all the TRIMIT e-commerce portals.  
 
B2B Portal 
The B2B portal is designed for business customers to browse products, place orders, and manage their 
accounts. It provides access to product catalogs, pricing, availability, and order history, enabling 
customers to perform self-service purchasing in an efficient and user-friendly environment. 

 
 
Sales Agent (SA) Portal 
The Sales Agent portal supports sales representatives in managing customer relationships and placing 
orders on behalf of customers. It offers tools for product selection, order creation, and customer 
management, helping sales agents streamline their workflows and improve sales efficiency. 
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Supplier Portal 
The Supplier Portal supports collaboration between companies and suppliers throughout the product 
lifecycle, including the Design, Pre-Sales, Sales, Delivery, and Re-Order phases. It provides suppliers 
with access to purchase documents, product information, and communication tools, enabling efficient 
collaboration from product development through delivery. 
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InSite Portal 
TRIMIT e-commerce InSite portal provides a range of sales statistics in form of charts and gauges. This 
provides an integrated analytics tool that could give insights into customer behavior, sales trends, and 
overall platform performance. These tools can benefit into helping businesses make data-driven 
decisions to enhance their strategies. 

 
 
Product Information Repository (PIR) 
The Product Information Repository (PIR) is the central hub for managing product data within TRIMIT E-
commerce. It allows administrators to maintain product information, attributes, media, and structure, 
ensuring consistent and accurate product data across all portals. 
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Analytics and Business Intelligence 

InSite portal 
TRIMIT e-commerce InSite portal provides a range of sales statistics in form of charts and gauges. This 
provides an integrated analytics tool that could give insights into customer behavior, sales trends, and 
overall platform performance. These tools can benefit into helping businesses make data-driven 
decisions to enhance their strategies. 

 
 

Customizable dashboards with sales insights 
TRIMIT SA and B2B platforms offer personalized dashboards for both agents and customers. These 
dashboards can include docks with visual elements such as sales statistics, charts, and gauges, 
providing a clear overview of performance, order history, and other key metrics. 
The layout and content of these docks can be customized directly in the TRIMIT PIR, allowing 
businesses to tailor the dashboard experience to different user roles and needs—ensuring relevant and 
actionable information is always available. 
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User Experience (UX) and Interface Features 

Sticky top bar 
Scrolling down on TRIMIT e-commerce sites leaves the top bar (with logo) on the top of the page.  

System message 
The System Message feature allows administrators to display configurable banner messages on SA and 
B2B portals directly from Soft Admin. The message appears as a moving banner with a customizable 
background and content, making it ideal for important announcements such as planned maintenance or 
service updates. Messages can be scheduled to appear within a defined time period, ensuring timely 
and relevant communication with customers. 
 

Slide in menu 
Slide in menu is used on SA and B2B Webshop. This is made to facilitate users on mobile devices with 
small screen resolutions. Clicking the menu button opens the category structure. 
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Remember me on login page 
One radio button instead of old three buttons. It is meant to keep user session for a longer period, more 
than 10 minutes, so users can reopen a page and still be logged in. 

Login page layout customizations 
Login page customization for SA and B2B portals can now be managed directly from Soft Admin. 
Website administrators can change the placement of the login box and upload custom background 
images to better match branding and design requirements. This feature provides greater flexibility in 
tailoring the look and feel of the login pages across different portals without the need for development 
work. 

 

Matrix cell features (e.g., availability indicators, copy row) 
To improve user experience for laptop and mobile device users, we introduced an easy way to handle 
product matrix. When tapping mode is activated then it is possible to mouse right and left click to 
increase or decrease cell quantity. Colored indicator, which can be managed from within the soft admin. 
It is also possible to copy rows to avoid unnecessary clicking.  
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Quick add to basket on product overview pages 
This feature is available on the Product Listing Page (PLP), enabling customers to view and select 
product variants (such as size, colour, etc.) directly on the PLP without navigating to the Product Detail 
Page (PDP). By simply clicking on the Buy now icon on the product card, users can open the Product 
Matrix, make their variant selection, and add items to the basket directly from the PLP. 
Key Features: 

1. Matrix Icon on Product Card: 
Each product on the PLP features a Buy now icon on the product card. By clicking on this icon, 
customers can quickly open the Product Matrix, which displays the available variants (like size, 
colour, or style) of the product. 

2. Select Variants Directly on PLP: 
Once the Product Matrix is opened, customers can easily select their preferred product variant 
without leaving the PLP page. This eliminates the need to visit the Product Detail Page (PDP), 
saving time and improving the shopping experience. 

3. Add to Basket from PLP: 
After selecting the desired variant from the matrix, customers can immediately add the product 
to their basket directly from the PLP. This feature streamlines the purchasing process and allows 
customers to quickly move through their shopping journey. 

4. Seamless Shopping Experience: 
The ability to access the product variants and add items to the basket from the PLP creates a 
smoother, faster, and more efficient shopping experience. Customers can browse, select, and 
purchase products with fewer clicks and less hassle. 

5. Mobile and Desktop Compatibility: 
The Matrix Icon and Product Matrix are designed to work seamlessly across both desktop and 
mobile devices, ensuring that customers have a consistent and optimized experience regardless 
of their device. 
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Expand on Overview 
TRIMIT ERP provides possible to expand products on the first variant (typically a color) from the 
Category Lines. And there is no need to set up Filter Groups or other. This simplifies the TRIMIT B2B and 
SA setup. 

 
 

Rows and columns management on product list pages 
TRIMIT E-commerce allows website administrators to define available layout options—such as the 
number of rows and columns on product list pages—through a simple setup in Soft Admin. Once 
configured, end customers can select their preferred view, giving them greater control over how 
products are displayed while browsing the site. 
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Theme changing 
Theme changing, i. e. visual look and feel of the TRIMIT e-commerce, has been done to improve 
theming in general to enable users to make both basic and advanced changes in a simpler and easier 
manner as well as to create some more usable out of the box themes.  
 

Hide basket subline images 
This feature allows hiding basket subline images when needed. This can be useful when using mobile 
devices and under low speed internet conditions.  
 

Availability dates on Matrix 
TRIMIT and TRIMIT e-commerce sites give possibility to show item availability dates and thus shipment 
dates for each cell in the product matrix. The calculation is based on Inventory profile setup. 

 
 

Hide availability markers 
It is possible to control the display of availability markers in matrix cells on SA and B2B Webshop. The 
portal profile has a field which manages this. 
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Facilitate master in several locations  
If an item exists in multiple categories from search, then we show those items differentiated by the 
category in which they reside. Location in category structure is marked under the item picture. 
 

Product Display & Interaction 

Product matrix (color-size) 
The Product Matrix in TRIMIT e-commerce has been upgraded and re-designed over time, offering 
enhanced functionality and a more user-friendly experience across both desktop and mobile devices. 
The matrix enables users to easily view and select product variants based on colour and size, with 
improved features to present detailed product information, such as pricing, availability, campaigns, and 
discounts. 
Key improvements and features include: 

1. Responsive Design: The matrix is fully optimized for both desktop and mobile devices, ensuring 
a seamless and consistent shopping experience across platforms. Whether viewed on a large 
screen or a smartphone, the matrix adapts to the device’s screen size, making navigation and 
selection effortless. 

2. Variant Prices: Each product variant (based on colour and size) is clearly displayed with its 
corresponding price, making it easy for users to compare options and make informed 
purchasing decisions. Prices are updated in real time to reflect any changes, such as discounts 
or promotions. 

3. Real-Time Availability: The matrix shows real-time stock availability for each variant, allowing 
users to quickly see which colours and sizes are in stock and ready for purchase. Out-of-stock 
variants are clearly marked, minimizing confusion and improving the shopping experience. 

4. Campaigns and Promotions: The matrix allows for the highlighting of ongoing campaigns or 
special promotions, such as bundle deals, limited-time offers, or seasonal discounts. Product 
variants included in these campaigns are visually emphasized, ensuring customers are aware of 
any special offers. 

5. Dynamic Discounts: The system supports dynamic discounting, allowing specific colour or size 
variants to be discounted based on predefined rules. The matrix clearly displays the discount 
applied to each variant, helping customers easily spot deals and encouraging conversions. 

6. Streamlined Navigation: The matrix allows for easy filtering and sorting by colour, size, price, and 
availability, enabling customers to quickly find the product variants that best meet their needs. 
The intuitive layout minimizes clicks and improves user efficiency. 

7. Visual Appeal: Each product variant can be displayed with high-quality images and a clear visual 
representation of available colours, making it easier for customers to make their selection based 
on appearance. 
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Promoted Items setup and layout 
As a web shop owner, it is important to push or promote certain focus items. TRIMIT e-commerce offers 
an intuitive and easy way of promoting items. Find focus items via the filtering system, sort the order of 
display by simple drag’n drop. The standard shop comes with different areas in which focus items can 
be promoted. The promoted items can be managed within the TRIMIT e-commerce Soft Admin. This 
also embraces the following features: creation of the promoted items groups, set the time up to hours 
for the promoted groups, define placement and display type on the website as well as drag and drop 
items between the groups. Moreover, each promoted item group can be placed on a specific product 
category. 
Moreover, users can add active campaigns directly from TRIMIT Business Central, streamlining the 
promotion process and ensuring that the latest campaign data is always reflected in the product listings. 
Key Features of the setup: 

1. Integration with Business Central: The setup pulls active campaigns directly from Business 
Central, allowing users to easily link ongoing promotions to their product listings. This integration 
ensures that campaign data is automatically updated, reducing the need for manual input and 
maintaining consistency across the system. 

2. Seamless Campaign Promotion: Users can promote entire campaigns, rather than just individual 
products, directly within the Promoted Items Setup. This means promotions that apply to a 
group of products can be managed and displayed more efficiently. 

3. Automatic Updates: As campaigns are updated or changed in Business Central, the Promoted 
Items Setup section is automatically refreshed with the latest information, ensuring that users 
always have access to current promotion data without additional effort. 

4. Simplified Workflow: By combining the ability to promote both individual products and entire 
campaigns in one streamlined setup, users can manage promotions more easily and quickly. 
This enhanced setup simplifies the workflow, saving time and effort when creating and updating 
promotions. 
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Collage 
This is a visual feature which allows to customize basically any page on the TRIMIT B2B and SA websites 
and make it personal. By using different collage tools, like image blocks, text block or media content it is 
possible to optimize the home page for better presentation to the customers. This, among other, should 
help to convince visitors to spend more time on your website 
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Image swap on matrix colors 
Sometimes customers find it difficult to select the right dominant color in the colored dots on a product 
page. Sometimes system does not select the correct dominant color and then admin has to manually 
either upload a new color representation or select a new one by hovering mouse over the image for 
each color variant and each item.  
It is possible to configure the system to take color variant images from the matrix and use them for 
colored dots instead of using system selected dominant color representations. 

Campaigns 
The Campaigns feature on the TRIMIT B2B and Sales Agent provides greater flexibility and visibility for 
promotional products. This feature allows users to easily filter products by campaign on the Product 
Listing Page (PLP), and to promote specific products through a streamlined process that integrates 
seamlessly into the TRIMIT e-commerce content management. 
Key features and functionalities of the Campaigns feature include: 
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1. Campaign Filter on PLP: Users can filter products on the Product Listing Page (PLP) by active 
campaigns. This filter allows B2B clients and sales agents to quickly identify products that are 
part of current promotional campaigns, helping them to navigate and target campaign-related 
products with ease. 

2. Automatic Addition to Promoted Items Group: Products that are part of an active campaign can 
be automatically added to a Promoted Items Group. This eliminates the need for manual 
selection and ensures that campaign-related products are organized and highlighted for easy 
promotion. 

3. Collage Creation: The Promoted Items Group created from campaign-related products can then 
be compiled into a collage. A collage is a curated visual collection of selected products, 
allowing B2B clients and sales agents to showcase a tailored set of campaign items in a visually 
appealing manner. 

4. Collage Placement on TRIMIT e-commerce Pages: Once a collage is created, it can be added to 
any page on the TRIMIT SA/B2B. This flexibility allows businesses to strategically place 
campaigns in high-traffic areas of their TRIMIT SA/B2B, such as the homepage, category pages, 
or product detail pages, to maximize visibility and impact. 

5. Enhanced Visibility for Promotions: This feature ensures that campaign products are prominently 
displayed across the TRIMIT SA/B2B, with easy access for customers. The combination of 
filtering, automatic promotion, and flexible collage placement maximizes the visibility of ongoing 
campaigns, leading to better promotion and higher sales. 

6. Improved User Experience: The streamlined process of promoting campaign products, from 
filtering on the PLP to displaying them in collages, significantly enhances the user experience. It 
reduces time spent on manual updates and ensures consistency across the TRIMIT SA/B2B. 

 

Campaign visualization on matrix 
This feature adds mode information to the product matrix – depending on which VarDim type has a 
discount price - an asterisk character next to the matrix cell on product details page can reflect this. 

 
 

Product overview page 
The Product Listing Page (PLP) works more efficiently by sending filter changes asynchronously to a 
separate page, processing the request, and then quickly sending the results back as a JSON object. This 
improvement speeds up the process compared to the old method, where updates were made on the 
same page, causing slower loading. 
Key features on the PLP include: 
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• Load More button to easily view more products. 
• Scroll Persistence to remember your position when returning to the PLP. 
• Updated card design for a cleaner, modern look. 
• A button to open the product matrix for more detailed options. 

These changes enhance the overall user experience, making the page faster and more intuitive to use. 

 
 

Color dots on SA/B2B 
The Color Dots feature is available on the Product Listing Page (PLP) on both the B2B and Sales Agent. 
This feature visually represents the color variants available for each product, providing users with an 
easy and quick way to see the different color options for a product without needing to navigate to the 
Product Detail Page (PDP). 

 
 

Price differentiation in matrix 
If a product has different prices for different variant combinations, i.e. larger size costs more than smaller 
size, then this can be reflected in product matrix on TRIMIT B2B and SA. 
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Show Document Content page 
The Show Document Content Page feature is available on the TRIMIT Sales Agent and B2B, enhancing 
the way users interact with and view sales documents. This feature allows users to open sales 
documents in a new browser tab, providing a more seamless and flexible experience when reviewing 
important documents such as orders, invoices, or quotes. 

 

 
 
This enhancement complements the existing PDF viewing option, providing an alternative way to 
interact with documents in real time. It improves user experience, streamlines workflows, and enhances 
document accessibility, all while maintaining seamless integration with the TRIMIT SA/B2B’s other 
features. 

Sustainability info on product pages 
TRIMIT e-commerce webshops have a possibility to show a sustainability (or environmental footprint) 
information on product details page under additional info on B2B webshops and SalesAgent. 
TRIMIT Business Central: 
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Product details page on TRIMIT webshop: 

 

Composition and Care Label info 
Composition and Care Label functionality extends the item information on B2B e-commerce sites. 
In order to show the composition of the item, i.e. what fabric an item is made of, B2B Webshop has an 
option to show the item composition information. This information is displayed on the product details 
page. The Care Label functionality shows the way to handle item in regard to wash and care. This 
information can be displayed as pictograms or as a text.  

Extended texts for products 
B2B e-commerce has a possibility to show extended product description on a product (masters and flat 
items) and category overview pages. It is possible to set a specific text for a product and then only 
choose which TRIMIT e-commerce sites should show this text.  
Furthermore, the extended text is HTML aware, so that it is possible to use basic HTML tags (e.g. type in 
Business Central “… <B>Text in bold</B>…” and the text within the tags appears in bold font on PDP) inside 
Business Central and have it rendered accordingly on the web pages. 

Show and manage availability threshold 
TRIMIT B2B and SA allows hiding the actual item availability on the product page. Instead, the TRIMIT e-
commerce sites administrator can set a value to be shown with trailing “+” sign, meaning “more than 
certain amount”. In this way, the availability is shown in a more discreet way.  

Back in stock 
The Back in Stock feature allows customers to subscribe to notifications when a specific product variant 
(color–size combination) is sold out. Once the item is available again, customers are automatically 
notified via email and the TRIMIT app, helping them stay informed and return to purchase as soon as the 
product is back in stock. 
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Delivery period codes 
This feature gives a possibility to display available item variants depending on the item shipment date. 

 
 

Product Visual configuration  
Product visual configuration functionality gives possibility to compose a customized product on TRIMIT 
B2B and Sales Agent. Visual configuration is a representation of a VarDim order, and the setup is done in 
VarDim master, which is standard in TRIMIT. With help of product visual configuration customers can 
create their own product designs, add prints or logos and add to basket as normal items. 
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Filtering & Navigation 

Tag filters 
Tag filters concept allows using product filtering functionality on TRIMIT B2B and SA. With this concept 
it is possible to attach different filter tags to the same product and in this way the same product can 
appear in different filter results on B2B and SA.  
 
Filters on the category overview on e-commerce pages are automatically generated from tags filters on 
products in TRIMIT BC. Tag filter data is synchronized from TRIMIT BC to TRIMIT e-commerce sites and 
saved in respective custom tables in Modelyn. 
 
Additionally, tag filters are used for product search on the TRIMIT e-commerce sites, enhancing the user 
experience with more accurate and relevant results.  
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Product Filters 
The product filters on the B2B and Sales Agent provide efficient and user-friendly product browsing 
experience while finding and filtering products based on specific criteria.  
Key features: 

1. Visual Design: we have been trying to create a modern, clean layout that makes product filters 
more visually appealing and easier to navigate. The design should enhance the overall user 
experience, ensuring that selecting and applying filters is intuitive. 

2. Automatic Filtering: When users select a filter option, the product list is instantly updated, 
without requiring a page reload or additional clicks. This automatic filtering speeds up the 
process, making it smoother and more responsive. 

3. Option Selection: The filters allow users to select multiple options at once, providing more 
flexibility in refining product searches. Users can combine different criteria (such as colour, size, 
price range, etc.) to narrow down their results more effectively. 

4. Filter Products by Campaigns: A standout feature of the filters is the ability to filter products 
based on active campaigns. Users can easily find products that are part of current promotions or 
special offers, helping them quickly identify discounted or campaign-related items. 
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Campaign Filters 
A Campaign filter on the Product List Page allows customers to easily filter products by campaign 
directly from the product overview. The filter appears as a dropdown alongside other product-related 
filters and dynamically displays only the campaigns associated with the products in the current list. This 
makes it quick and intuitive to narrow down products for a specific campaign and improves product 
discovery and navigation. 

Generic filtering in categories 
This feature is available on the Category Management in TRIMIT Business Central (BC) and allows users 
to set a specific category type for subcategories. This feature gives administrators more flexibility in 
categorizing products and controlling which items appear on the TRIMIT Sales Agent (SA) and B2B. 
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The generic filtering feature in TRIMIT Business Central enables more precise control over product 
organization and visibility on the TRIMIT Sales Agent (SA) and B2B. By assigning a category type to 
subcategories and setting specific field values in the Item or Master tables, administrators can ensure 
that only relevant products are shown on the web, providing a more tailored and efficient browsing 
experience for users. 
 

Filter groups in VarDim types 
It is possible to manage item VarDim types like color, size and length on B2B Webshop and SA. The 
VarDim types become more dynamic and can be displayed in a different order or have another VarDim 
values not related to size or color. 
 

Sort tag filter values in PIR  
Manual sorting available on TRIMIT e-commerce sites tag filter values. Here is an example on PIR page 
Sort Filter Tags where selecting a filter presents available tag filter values. It is then possible to drag and 
drop those values. 

 
 
 
 

AI-Powered Features 

AI Tools in Modelyn 
AI (artificial intelligence) tools have been integrated to Modelyn (TRIMIT’s own developed CMS). 
AI in TRIMIT Modelyn can help you with image tags and description. We have AI helpers on images 
which will analyze the images and create relevant tags, describe the content and pull text embedded in 
the image. You can then afterwards work with the tags description and finalize it to your satisfaction. 



 

 
 
 WHITE PAPER: FEATURES IN TRIMIT         E-COMMERCE JAN26 Page 28 
 Date: July 14, 2026 

© TRIMIT Group. All rights reserved. 

 
 
“Analyzed Image” will provide you with tags and other information retrievable from the images. 

 
Data generated by the analysis will automatically be appended to the image under properties where 
you can refine and work with it.  

 
 
“Remove Background” with AI help. The process identifies the subject of your image masks it and 
removes everything else.  
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The original image now processed by the “Remove Background” will result in a replace of the image 
looking like this: 

 

Collage AI text control 
The Collage Text AI allows writing a mood texts for your blog or inspirational landing pages. Add you 
hints and AI will do the rest – adjust it to your likening afterwards if needed:  
 

 

AI translation service 
This will help the process of creating a new language layer in your web site or just maintain the one you 
have. Setup the service in the administration and make use of it in the macro translation.  
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Click the translation icon and via the service you will get a translation which you can deploy immediately 
after.  
Translated text in html editor – any text added to HTML editor on any of the TRIMIT e-commerce sites 
can be translated automatically to any of the registered languages on TRIMIT e-commerce sites. 

Developer AI tools (e.g. chat interface) 
Using build-in Modelyn functionality a web developer will be able to create custom functionality 
interacting with AI service e.g. like this sample with a page that creates a chat bot dialog form.  
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Ordering & Checkout 

Returns Module 
The Returns Module is a feature integrated into both the TRIMIT B2B and Sales Agent dashboards, 
designed to streamline and simplify the product return process. This module provides users with the 
ability to initiate and manage returns for products that need to be returned for various reasons. 
Key features and functionalities of the Returns Module include: 

1. Reason Selection: Users can select from a predefined list of return reasons, such as defective 
products, incorrect items, or damaged goods. This helps ensure that returns are processed 
correctly based on the issue at hand. 

2. Return Request Initiation: Both B2B clients and sales agents can initiate return requests for 
eligible products. The process is simple and intuitive, allowing users to easily select the items for 
return from their recent orders. 

3. Return Status Tracking: Users can track the status of their return requests directly from the 
returns list. 

4. Refund or Replacement Options: The Returns Module allows the user to choose whether they 
prefer a refund or a replacement item, based on their specific needs and the company's policies. 

5. Integrated Communication: The module facilitates communication between the customer, sales 
agents, and the returns department, ensuring any issues or clarifications are resolved swiftly. 

6. Inventory Management Integration: When a return is initiated, the module updates inventory 
levels in real time, ensuring that stock records are accurately maintained. 

 

 
 

Return on Unspecified Products 
TRIMIT Web Returns supports the creation of returns for unspecified or non-existing product numbers. 
This feature is particularly useful for businesses that have migrated from a different backend system to 
the TRIMIT solution with TRIMIT E-commerce, as it allows returns to be processed even for items that 
are not yet set up in the TRIMIT product catalog. It ensures a flexible and seamless return process 
during and after system transition periods, helping maintain customer satisfaction. 
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Flexible File Uploads in Returns 
When creating a return in TRIMIT E-commerce, users can upload almost all types of files—such as 
images, PDFs, documents, or spreadsheets. This allows for easy attachment of supporting information 
like photos of damaged items, receipts, or additional documentation, streamlining the return handling 
process. 
 

Communication on Returns 
The Returns Communication feature enables seamless interaction between end customers and 
backend agents throughout the returns process. Users can start and view communication threads for 
existing returns, as well as initiate communication directly with an agent even before a return is 
created—allowing agents to assist in creating a potential return when needed. The feature supports 
uploading and viewing multiple images per conversation to document issues clearly. Users are kept 
informed through web notifications in the dashboard, scheduled Firebase notifications, and email 
notifications, all configurable via theme-based scheduling settings for consistent and timely updates. 

 
 

Unlimited sales 
Master items and flat items can be sold in unlimited quantities. This means that some of the variants of 
the same master product can have limited stock and other variants of this same product can have 
unlimited stock and TRIMIT e-commerce will support this. 
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Save sales document as order or quote 
The TRIMIT e-commerce has an option to choose which document is created, sales order or sales 
quote, when the order is submitted. After submitting on the e-commerce, the sales document is landing 
in the Advanced Sales Integration table, after posting from which the document appears whether as a 
sales order or a sales quote. This depends on the portal profile setup in Business Central. 
 

Order type selection 
It is possible for a customer to select order types on TRIMIT e-commerce sites. In addition, when 
customer is creating a new order and has to choose order types – it is not a list of radio buttons, instead 
it is clickable images.  

 
 

Delivery address management 
Delivery address management in TRIMIT e-commerce is made in such way to facilitate the customer 
best possible. This includes a number of TRIMIT ERP profile settings, which help to deliver customer a 
good user experience when creating an order. This includes possibility of using default delivery address, 
usage of direct consumer delivery address, possibility to make changes to delivery address on the final 
stage of the order creation process, possibility of choosing from several delivery address whether on 
initial or latest stage of order creation process and other. 

Overdue documents 
After the sales order is created and not paid for – the information is displayed for the customer on the e-
commerce dashboard showing the order number. This allows keeping track of unpaid orders and 
bringing this to customer’s attention. 
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Show last open order after login 
It is possible to bring customer’s attention to pending orders on B2B Webshop. The open order, if such 
an order exists on B2B Webshop, is shown right after customer is logged in. This prevents from creating 
too many unfinished orders and allows keeping order in sales documents.   

Edit confirmation email 
It is possible to select different email address to send the order confirmation email to on the submit 
order page on the TRIMIT e-commerce sites. The system identifies the email addresses from customer, 
delivery and user information and suggests email addresses, if they are available. Customer can specify 
any other email address to send the order confirmation to.  

Multiple email recipients on submit page 
The Submit Page in TRIMIT E-commerce supports multiple email recipients. Users can add more than 
one email address during order submission, by using semicolon, ensuring that order confirmations and 
related communications are automatically sent to all relevant recipients. This feature improves 
collaboration and visibility for teams involved in the ordering process. 
 

Shopping list 
Shopping list on TRIMIT B2B and SA allows making quick overview of favorite products. Shopping list is 
always saved disregarding if customer logs out and logs in again – the list is still available. Shopping list 
does not reserve products on stock, so adding item to the shopping list does not affect item availability.  
TRIMIT Shopping List gives intuitive and efficient user experience with a clear overview of products, 
variants, and stock status. Customers can directly select color, size, and quantity within the shopping list 
and add items to the basket with simplified actions. Availability indicators and simple layout make it 
easier to plan purchases and manage shopping lists before checkout. 
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Messaging 
TRIMIT e-commerce sites messages have a basic functionality, which allows sending text messages 
which can also include files. Messages can be sent only one way, i.e. from TRIMIT to B2B and SA, which 
then display a list of messages received on a dashboard. 

Supplier Messages 
The Supplier Portal includes a messaging function that allows companies to send messages and files 
directly to suppliers. Messages are displayed on the supplier dashboard, ensuring that important 
information is easily accessible. In addition, suppliers can communicate through PDM and Workflow 
Comments during product development. 

Payment on B2B Webshop 
It is possible to pay for an order on the B2B Webshop by using different payment providers. The 
payment can be done whether before or after submitting an order.  

Availability checks on order submit 
It is possible to setup the TRIMIT e-commerce sites profile to run the product availability check only 
when a customer gets to an order confirmation page instead of doing the availability check when 
adding to basket. This is related to using Advanced Sales Integration functionality when a sales order is 
created as soon as item is added to basket. 

Copy order to several customers 
This feature on the TRIMIT Sales Agent allows sales agents to efficiently replicate a newly created or 
existing sales order across multiple customers assigned to them. 
This functionality is ideal for agents managing customers with similar purchasing patterns, helping save 
time and reduce manual entry. 
When using the feature, the agent can: 

• Select one or more customers linked to their profile. 
• Copy the selected order to those customers. 
• Choose the optional Submit on Copy setting to automatically submit the copied orders upon 

creation. 
 

Order templates 
This feature allows sales agents to save time and improve efficiency by reusing commonly created 
sales orders. Any open sales order can be marked as a template, making it easy to replicate in future 
transactions. 
Additionally, templates can be marked as global, making them accessible to all sales agents, not just 
the one who created them. 
A dedicated order templates list is available on the Sales Agent dashboard, where agents can: 

• View existing templates 
• Sort and filter between global and non-global templates 
• Manage their own (non-global) templates as needed 

 

Sign an order before submitting 
It is possible to setup a sign the order functionality where customer adds his/her signature before an 
order can be submitted.  
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Supplier Purchase Order Management 
The Supplier Portal enables suppliers to view and respond to purchase quotes and purchase orders 
assigned to them. Suppliers can update the promised receipt date and, for purchase orders, specify the 
quantity to receive. This allows companies and suppliers to collaborate efficiently while keeping 
purchase information up to date throughout the purchasing process. 
 
 

User Management 

Create user page (B2B and SA) 
TRIMIT E-commerce provides a unified user creation and sign-up experience for both B2B users and 
Sales Agents (SA). 
For B2B users and Sales Agents, Sign Up functionality enables registration directly from the e-
commerce portal by providing the name, authorization code, address, email and other relevant 
information. User creation for both B2B and Sales Agents can be completed either from the TRIMIT 
Business Central back end or through the e-commerce front end, offering greater flexibility and 
simplifying the onboarding process. 
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User data to order 
When a user is logged in, the name and address will automatically be copied to the order. 

My account 
When the registered user logs in to the TRIMIT B2B Webshop a “My account” area is available on a 
dashboard.  
In the “My account” area the user can see own data, previous invoices (shopping history) and open 
orders. 
Supplier users can view and maintain their personal information through the My Page section. 

TRIMIT e-commerce users export/import 
It is possible to export TRIMIT e-commerce sites users from one TRIMIT e-commerce site and import 
those users to another TRIMIT e-commerce site. This gives a possibility, during the SA/B2B upgrade, to 
install a latest e-commerce version, then merge the customizations and export and import users.  

Resetting password 
When TRIMIT e-commerce sites user forgets the password then it is possible to reset it. By resetting the 
password, the user is no longer receiving it in the email box. Instead, the user is prompted to a password 
reset page where it is possible to create a new one. This is valid for all TRIMIT e-commerce sites. 
 
 
 

Product Administration & Content Management 

Product Information Repository (PIR) 
PIR (Product Information Repository) is the central place where various administrative tasks related to 
TRIMIT e-commerce sites are handled. It serves as a shared platform for managing content across both 
B2B and SA Webshops. From a product page on any TRIMIT e-commerce site, you can access item-
specific administration through PIR, which includes image management, product descriptions, category 
placement, statistics, and more. 
When multiple TRIMIT e-commerce sites are hosted on the same instance, PIR enables shared use of 
content—particularly images—across all sites. This eliminates the need to upload the same image to 
each site individually. Instead, a common repository is defined and used to upload and align item 
content, allowing for efficient reuse and centralized management of resources. 

Upload images on product page 
It is possible to upload images to product details page (apart from uploading in PIR) on B2B Webshop, 
so, not only Business Central images can be shown but also TRIMIT e-commerce sites images.  

Images saved on TRIMIT e-commerce side 
Product-, order type- and category images and files can be uploaded to Modelyn, e.g. via the FTP. 
Images and files saved to e-commerce database contributes to performance increase. Nevertheless, all 
images can be managed in a single place on TRIMIT e-commerce sites – PIR (Product Information 
Repository). 
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Assist Edit and Admin mode 
The assist edit enabled in category structure on the TRIMIT e-commerce sites allows managing images 
for admin users. Assist edit works in combination with admin mode. 

 

Dashboard and docks  
TRIMIT SA and B2B Webshops come with a set of predefined standard docks on the dashboard, such as 
Shopping, Open Orders, Overdue Entries, History, Sales Statistics, Customer, Messages, News, and My 
Account. 
The dashboard is fully customizable, allowing users to add new docks based on their specific needs. 
These custom docks can be created and managed through the Product Information Repository (PIR), 
providing a flexible way to tailor the user experience across TRIMIT e-commerce sites. 
The Supplier Portal dashboard provides quick access to Actions, Messages, News and My Account, 
giving suppliers a central overview of their daily activities. 
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Embedding e-commerce pages in TRIMIT 
This is one of the steps in making TRIMIT Business Central and TRIMIT e-commerce sites one system for 
the user. It is possible to imbed TRIMIT e-commerce sites pages inside the TRIMIT Business Central 
application and thus open, for example, item image management TRIMIT PIR page in a browser.  

 
 

Download all product files 
This feature allows you to quickly download all files related to a specific product—such as images, size 
charts, and other supporting documents—that have been uploaded to the Product Information 
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Repository (PIR). It’s a convenient way to gather everything you need for marketing, sales materials, or 
external promotion. 
On the master admin page in PIR, you'll find a section called "Miscellaneous Files", where you can 
upload additional product-related documents. The system controls which file types are allowed to 
ensure consistency and security. Typically, you can upload files like PDFs or ZIP archives—while 
editable files like Word documents or plain text are usually restricted. 
Please note: 

• Images should be uploaded separately in the dedicated Product Image section. 
• On the product details page, only PDFs are directly visible under the Downloads section. 
• When clicking “Download product files”, the system will package all miscellaneous files along 

with product images into a single download for convenience. 

Uploading custom content to details page 
While having admin mode enabled on TRIMIT e-commerce site details pages, its possible to enter 
relevant descriptions, which is saved in the TRIMIT e-commerce sites and not TRIMIT Business Central. 
These descriptions are stored in product folder and then in the default document of that folder.  

Publish products on B2B and SA 
This feature allows hiding item on TRIMIT e-commerce sites, also called unpublishing products. 
Publishing can be done for SA, B2B Webshop and external places. If item is ready to be shown on 
TRIMIT e-commerce sites, then admin user publishes it for specific TRIMIT e-commerce site and the 
item becomes visible to users. 

Writer 
Writer is a content management feature that allows users to create and publish news items across both 
SA and B2B platforms. It supports rich content creation with images, banners, and user reactions, 
enabling more engaging communication with customers. Writer also leverages AI to generate content 
and headlines, helping users create professional news faster, and is fully responsive optimized for both 
mobile devices and PCs. 
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File masking 
File masking is used in TRIMIT and TRIMIT e-commerce sites to enable creating file (image) name 
patterns and in this way locating images in the system. File masking is used in product visual 
configuration setup in TRIMIT. But the application area has a great potential of using many different 
areas. 

Master and item descriptions 
It is possible to add a flat item specific description on Sales Agent and B2B Webshop. Therefore, item 
description can be shown together with master description. It is possible to add an item specific 
description only on flat item product page.  

TRIMIT reports in docks 
It is possible to create special links to reports e.g. in TRIMIT e-commerce sites docks. This means that 
you can design your reports to respond to request from the TRIMIT e-commerce sites and thereby 
supply a wide range of information based on reporting. This feature greatly reduces the development 
time spent on servicing your TRIMIT e-commerce sites users with report PDF.  

Collection specific product images 
TRIMIT B2B web shop and Sales Agent have ability to display different product images for the same 
product, depending on what collection is selected. The collection specific images can be uploaded 
through the PIR. If a product has been added to a collection, then, if this collection is set under TRIMIT e-
commerce sites category, the collection specific images will be applied when needed. But when a 
master that is in the collection is set on the category by itself then only master image will be shown on 
TRIMIT e-commerce sites and collection image will not be applied. 
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Actions dock 
In the Actions dock on the TRIMIT e-commerce sites dashboard it is possible to setup actions, like in the 
page actions in Business Central, enabling showing statistics on TRIMIT e-commerce sites. It is possible 
to choose either Sales Statistics or Statistics Overview. 
It is the same procedure whether you create statistics to be run from the Dashboard, Customer, Order 
Document or Order History. You only make a lookup from the wanted area and add the statistics that 
you want to see. 
 

Supplier PDM Collaboration 
The Supplier Portal extends TRIMIT Product Data Management (PDM) by allowing suppliers to access 
product information, download product images, upload images, and communicate with designers using 
PDM Comments and Workflow Comments. This enables efficient collaboration during the product 
development process while keeping all communication linked to the product in TRIMIT. 
 
 
 
 
 

Platform & Technical Features 

CMS platform (Modelyn) 
The CMS platform for TRIMIT e-commerce is the TRIMIT Modelyn. Modelyn is a highly advanced CMS 
system, built on the latest .net coding for the purpose of integration between TRIMIT e-commerce sites 
with TRIMIT Business Central. The Modelyn comes with a user-friendly Admin interface. 
 
Modelyn includes the CMS features like: 

• Multiple sites 
• User handling with user groups 
• Menus pages and menu structure 
• Content pages with layout editor and HTML editor and a long range of available controls 
• Different types of content pages like document pages, list pages, content pages etc. 
• Site appearance managed in style sheets. 

Online data from TRIMIT Business Central 
The e-commerce integrator is managing the on-line data transfers between the Modelyn and the 
TRIMIT database. Data is exchanged via TRIMIT web services and OData.  
e-commerce integrator in Modelyn consists of a number of TRIMIT controls that can be used in the 
Modelyn pages. 
E-commerce integrator in TRIMIT consists of TRIMIT e-commerce sites related objects. 

Load on demand 
There has been a considerable improvement after applying load on demand methodology comparing 
to previous versions of Sales agent. Load on demand methodology affects such areas as opening a 
sales basket, opening product details page, save and exit the order, open (edit) sales order etc. The 
difference in performance is especially noticeable on large orders with more than 500 lines. 
Performance increase is up to 77 percent on some of the specified areas. 
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Fast save 
The fast save is the methodology developed to use in connection to TRIMIT SA and B2B. The main 
purpose for the fast save is to facilitate the saving of large orders from these TRIMIT sites to the back-
end system. This methodology is enabled by default and cannot be switched off. This allows instantly 
submitting orders with vast number of sales lines.  

Data synchronization via schedules 
The web site performance is always important and allows retain existing and attract new customers and 
users to the website. Data synchronization via Modelyn schedules allows increase TRIMIT e-commerce 
sites performance and data accessibility. This is done by collecting and storing all the needed TRIMIT 
data in the Modelyn database.  

Hiding page footer 
It is possible to customize B2B pages by hiding or showing page footer with a single click of a button. 
This requires administration rights.  

Maintenance Redirect page 
The Maintenance Redirect feature allows administrators to configure a dedicated maintenance page in 
Soft Admin that is displayed when the SA or B2B portal is unavailable. The page can be customized with 
an image and text and scheduled for a specific time period. A preview option is also available, enabling 
administrators to review the maintenance page before it goes live and ensure clear communication 
during planned downtime. 

Keep focus on main areas  
B2B Webshop allows hiding some of the areas on the product details page. This puts more emphasize 
on product information and helps gaining more useful space in regards of using on mobile devises.    

TRIMIT e-commerce instances  
B2B Webshop can have several instances, which are connected to a single Business Central company. 
This allows sharing the data and synchronizing users for all instances without any problems. 

Modelyn activity log 
Modelyn Activity Log collects all the customer actions regarding order CRUD and customer CRUD. In 
addition, other actions can be added after customization. 

Move and copy category 
TRIMIT has a possibility of copying and moving categories in TRIMIT e-commerce sites Category 
management area in TRIMIT ERP. It is possible to copy and move the whole category with all related 
subcategories and items to a different category or subcategory. This will save the time in TRIMIT e-
commerce sites category management process. 

Custom tables in Modelyn 
Custom Tables in Modelyn are designed to store and manage data synced from TRIMIT BC. These 
tables are easy to maintain and work with, offering improved performance and streamlined data 
handling. They provide a flexible structure that supports efficient data access and organization, making 
them ideal for optimized integration and management of TRIMIT data. 

Parameterize Schedules wait time 
With this setting it is possible to manage the scheduled data synchronization running time, so that there 
would not be synchronization interruptions.  
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Update shop visual progress 
When data synchronization with TRIMIT Business Central is launched, administrators are now shown a 
visual progress indicator. A small progress bar displays how much of the synchronization process is 
completed and how much remains, providing better visibility and transparency while the shop data is 
being updated. 

Schedule fail report 
Modelyn has a schedule called Schedule issue Warning which is set to run every hour by default. The 
schedule does not need a setup after the TRIMIT e-commerce sites installation and ready to run out of 
the box. This schedule checks the status of all the schedules. If the status is not: Done Running, Done 
Validating, Running – the error email will be sent to a TRIMIT e-commerce sites admin with the error 
details. 

 
 

Advanced sales integration 
The Advanced Sales Integration has two general purposes; one is to increase performance in the shop, 
and the second is for the customer to validate the orders from the TRIMIT B2B and SA before they 
become sales orders in TRIMIT. With the Advanced Sales Integration, the sales documents are stored 
temporarily and can be validated in the e-commerce Role Center. This feature also benefits to not losing 
an order even though ordering process, for some reason, fails on TRIMIT e-commerce. This means – no 
lost orders. 

Advanced search features 
To control the results in the search drop down on all TRIMIT e-commerce sites there is a section in the 
soft admin. Moreover, it is possible to select AND / OR when searching with multiple words. It is 
possible to search products for number, description 1 and description 2 translations and tag filters 
values. 
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Cookie consent management 
Cookie Management on the TRIMIT e-commerce sites allows admin users to set up and maintain a 
customizable cookie warning banner. Cookies can be categorized, and users can enable or disable 
specific categories, ensuring compliance with privacy regulations and providing a clear, user-friendly 
consent experience. 
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Collage theme builder 
TRIMIT e-commerce has a theme builder tool in TRIMIT PIR. Theme builder will enable you to create 
your own themes as well as editing existing themes, without requiring a code editor. You will need to 
have a basic understanding of CSS properties, but there are helpers to make it easier. Themes provide 
re-usable groups of styling which you can use for your Collage controls, to get a uniform and consistent 
look and feel for your landing pages and injected content. 
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Collage variations generator in PIR 
There has been added a collage variations generator tool in PIR. This tool will allow you to make small 
changes to elements which share the same theme, enabling a greater degree of control, while at the 
same time, honoring the look and feel provided by the theme. This maybe a font size, an alternate site 
font, a color, a hover effect, etc. There are two sets of variations: standard and theme-related. 

 
 

Advanced Purchase Integration 
Advanced Purchase Integration allows both the company and the supplier to work on purchase 
documents without conflicts. Supplier changes are stored temporarily while the document is checked 
out, allowing the company to review and validate all updates before they are applied to the purchase 
quote or purchase order. This prevents data conflicts and improves collaboration between both parties. 

Localization and Pricing 

Multiple languages 
The purpose of multiple languages is for the shop to be shown in the user’s language.  
The Company may decide on which customers languages they want to focus on and by that also make 
sure that their TRIMIT e-commerce site is translated and shown in these customers’ languages. 
TRIMIT e-commerce site registers the language of the user’s browser settings and displays the shop in 
the same language or falls back to English if the local language is not provided. The basic product 
related language texts are created and edited in TRIMIT.  
All the TRIMIT e-commerce related language texts can be edited in the shop administration module. 
This release includes the languages of English, German, Danish, Dutch, French and Portuguese.  
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Differentiated pricing models 
TRIMIT e-commerce supports a powerful and flexible pricing engine designed to meet the diverse 
needs of B2B sales. Prices are maintained centrally in TRIMIT and can be configured at multiple levels — 
including general pricing for all customers, specific price lists, or individual customer-level pricing. 
When a user logs in and creates a sales order, the system automatically displays the correct prices 
based on their assigned pricing structure. 
To further support varied business models, TRIMIT B2B and SA platforms allow two dedicated types of 
price lists: 

• Suggested Retail Price – typically used for end-customer reference. 
• Unit Price – the actual selling price used in orders. 

Additionally, the platform supports: 
• Customer-specific discounts 
• Standard line discounts per item 
• Promotional price campaigns 

Multiple currencies 
The purpose of multiple currencies is that the user can see the prices in their own currency, based on 
the customer’s currency in TRIMIT. 
 

User Roles and Permissions 

Access controls, roles and permissions 
 
TRIMIT e-commerce provides a flexible and secure role-based access control system, ensuring that 
users only see and manage what they are authorized to. The platform supports multiple user roles, each 
with specific permissions tailored to their function within the system. 

Admin  
Full access to all settings and features, including site configuration, content management, user 
management, and integration tools. Admins can enable Admin Mode, use Assist Edit, and manage 
docks, schedules, and system-wide settings. 

Non-Admin Users (SA, B2B)  
These users access the platform either as Sales Agents (SA) or Business-to-Business (B2B) clients. They 
can view products, place orders, manage baskets, access the dashboard, and interact with campaign or 
product-related content, but without administrative privileges. 

Editor  
Responsible for managing content such as collages, landing pages, product texts, and promotional 
material. Editors can work with the Collage tool, upload images and files, and apply visual or text 
changes across pages—without access to system-level configuration or user settings. 

User Manager  
Can create, validate, and manage users in the system. This role is essential for onboarding new users 
and assigning them to the correct customer accounts in TRIMIT ERP. It includes access to user pages 
and relationship mapping. 
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Translator  
Focused on managing multilingual content across the e-commerce sites. Translators have access to 
translation features (manual or AI-assisted) and can localize text across different languages within the 
system, ensuring accurate and consistent communication globally. 
These roles support streamlined collaboration while maintaining system integrity and data security 
across TRIMIT e-commerce environments. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


